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T he rapid globalization of markets, the 

increasing technological complexity, and 

the variability of the environment are 

the key features of our time and call on businesses 

to adapt to the ever-changing environment to en-

sure their survival. The flourishing of corporate en-

trepreneurship is the pillar of survival and econom-

ic growth in the face of the rapid globalization of 

markets and the stormy technological and environ-

mental developments. Entrepreneurship is consid-

ered to contribute to prosperity, to economic 

growth and development, in the creation of new 

enterprises, in the development of innovation in 

existing enterprises, in the formation or develop-

ment of national identity, in competitiveness and 

growth and the creation of new businesses and 

jobs. 

Entrepreneurship is considered as completely con-

nected with the role of the entrepreneur. The cul-

ture of entrepreneurship is not only about the de-

velopment of businesses but also the development 

of individuals, and that is why today it is the most 

important factor that is considered necessary to be 

cultivated by states, societies, and companies. 

Entrepreneurship Definitions 

Entrepreneur is the person who engages in busi-

ness crisis in conditions of uncertainty and tries to 

take advantage of the price difference between 

buying and selling goods with uncertainty (Richard 

Cantillon, French economist).  

Entrepreneurship is a factor of imbalance because 

it renews and overturns the conditions of produc-

tion, organization, and operational activity in order 

to find innovations, new production technologies 

and ways of selling existing or new products in ex-

isting or new markets. (Joseph Shumpeter, Austri-

an economist) who combined the ideas of Marx, 

Weber, and Walras and others). This approach has 

shaped, to a large extent, the modern conception 
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of entrepreneurship, which includes the idea that 

wealth is created when innovative actions lead to 

new demand from the market. In this sense, the 

role of entrepreneurship is to strategically and reg-

ularly combine material financial and human re-

sources in an innovative way so they can create 

value for end customers and financial benefit for 

the business. 

The prevailing views of entrepreneurship include 

the creation of new products and/or the develop-

ment of innovative processes, entry into new mar-

kets, economic expansion, and creating new busi-

ness activities. However, beyond its individual 

manifestations, entrepreneurship is perceived as a 

single phenomenon that develops and evolves at 

the point of contact of individuals with the wider 

systems, where personal initiatives and actions 

affect the activities performed and the results. 

Shane & Venkataraman state that entrepreneur-

ship is a response to the opportunities presented 

and is related to opportunity search techniques, 

the methodology used to identify, evaluate and 

exploit opportunities to create new products and 

services, as well as and with the people who under-

take to manage them. In addition to the above, the 

existing literature places particular emphasis on 

the dimension of the results that can result from 

the exploitation of business opportunities. Other 

conceptual approaches to entrepreneurship in-

clude considering it as an effort of individuals or 

groups, which can upset the balance in business. 

Lamprianidis states that entrepreneurship, in addi-

tion to the development of existing companies, al-

so concerns the undertaking of new ventures 

through the regulation and coordination of produc-

tion factors and the network of contacts with other 

business and economic actors. In any case, entre-

preneurship depends on the ability and willingness 

of those involved to understand and create new 

financial opportunities (e.g. products, production 

methods, and organizational plans) and to imple-

ment their ideas to deal with uncertainty and ex-

isting obstacles. 

Entrepreneurship is a process of value creation, 

which through the accumulation of resources, aims 

to seize an opportunity. He argues that entrepre-

neurship is the method by which individuals and 

groups create value by accumulating different in-

puts of resources to take advantage of opportuni-

ties that exist in their environment. Entrepreneur-

ship can appear in any organizational context and 

lead to various results, such as new business en-

deavors, goods, technologies, markets, and pro-

cesses. According to Baron & Shane, entrepreneur-

ship is a field that seeks to understand how oppor-

tunities are created to develop new products or 

services, which are discovered by specific individu-

als with the ultimate goal of exploiting them. Par-

ticular emphasis was placed on environmental op-

portunities by Butler, who defined entrepreneur-

ship as a process of generating added value 

through the combined application of resources, to 

exploit an opportunity. In this process, the domi-

nant element is the production of increasing 

wealth, which is guided by individuals 

(entrepreneurs) willing to take some form of risk. 

Timmons defines entrepreneurship as the process 

of building and creating a vision from scratch, by 

developing a strategy based on the entrepreneur's 

willingness and ability to take risks, create a man-

agement team and organize the necessary re-

sources. 

However, the concept of entrepreneurship can re-

fer to the search and exploitation of opportunities 

without emphasizing the existing resources and 

capabilities of the organization. By taking into ac-

count or ignoring the constraints on available re-

sources, organizations are called upon to put their 

ideas into practice, considering, detecting and culti-

vating a new venture and limiting uncertainty. As a 

practice, entrepreneurship is based on knowledge 

and is a way of behaving in which changes in the 
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economy and society are perceived as normal. Indi-

viduals or collectives take advantage of new oppor-

tunities in a state of uncertainty by introducing 

their ideas to the market and making various deci-

sions (e.g. about the location and use of the prod-

uct). Overall, business is affected by the socio-

economic environment and subsequently, it affects 

economic growth and human well-being. 

Entrepreneurship and the role of the entrepre-

neur 

The main object of study of many researchers in 

the international literature was the role of the en-

trepreneur and his importance for the phenome-

non of entrepreneurship. Cantillon was the first to 

highlight the contribution of the entrepreneur to 

economic growth, presenting him as a person who 

operates in a state of instability and uncertainty in 

order to engage in profitable transactions. Entre-

preneurs are considered as inventive and imagina-

tive individuals who receive constant information 

and identify beneficial opportunities. The main 

difference in the aforementioned approaches lies 

in the view of the entrepreneur as a person who 

"perceives" (Kirzner) or "imagines" (Shackle) the 

opportunities to be exploited. 

In terms of the skills and characteristics of entre-

preneurs, their existing literature attributes the 

intention to take risks, to find and exploit opportu-

nities in the business environment, the possibility 

of transforming opportunities into uncertain out-

come projects and critical decision-making on rare 

resource management decisions that require judg-

ment and benefits from the profit as compensation 

for the uncertainty and the risk that is shouldered. 

Innovation, creativity, desire for recognition, inde-

pendence, success and self-realization, experience 

and autonomy, are the driving forces of those who 

"operate", to create value in the form of products/

services or business units and aim to make a profit 

by taking advantage of environmental opportuni-

ties 

Leadership ability, adaptability and confidence are 

additional skills attributed to entrepreneurs, The 

entrepreneur as the protagonist in achieving 

growth and economic change, who by selling the 

product on the market, pays the factors of produc-

tion and makes a profit. In the same vein, Marshall 

presented the entrepreneur as a change agent and 

organizer of financial resources and production. 

Earlier, in his work "Wealth of Nations," Adam 

Smith argued that the entrepreneur creates an or-

ganization for commercial purposes and must be 

protected from competition. In contrast to the 

aforementioned economic considerations, the di-

mension of innovation, as a characteristic of the 

entrepreneur, was introduced later. 

Conclusions 

The role of the entrepreneur seems to have a posi-

tive effect on the development of entrepreneur-

ship in the current conditions of business environ-

ment. Particular importance is attached to the role 

that the entrepreneur can play in cultivating entre-

preneurship both in the internal and external envi-

ronment of their business. 

Overall, despite the rich and potentially conflicting 

existing literature on the concept of entrepreneur, 

several scientific findings establish the success of 

the entrepreneur in the circumstances surrounding 

him, in their knowledge, skills, and personal char-

acteristics. The existing literature has comparative-

ly examined the extent to which the entrepreneur 

is influenced by their inherent characteristics or 

external environmental factors. 

Entrepreneurship is one of the pillars of develop-

ment and prosperity of societies, and the role of 

the entrepreneur is irrevocably the most important 

in the development and adoption of entrepreneur-

ship. The importance of a socially efficient entre-

preneurship and the role of the entrepreneur is 

imperative to be passed on to local communities, 

schools, international markets, and all businesses.  


